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EDITOR’S NOTE

Dear Shoppers,

It’s been a good year at DLF Shopping Malls! There’s excitement in the
air with a trail of fun and frolic that we have in store for you during the
first quarter of 2019. What’s more, we are toasting the turn of the year
with alot of newness at DLF Shopping Malls. There are new stores, new
events and new reasons to celebrate with us.

That’s not all, DLF Group has bagged 11 Sword of Honour awards
in a single year for its properties across the country and we can’t be
happier. We are extremely proud that the British Safety Council has
awarded us the Sword of Honour which reaffirms our commitment to
providing the highest health and safety standards in all our shopping
malls and retail spaces.

In this issue, we bring you our brands’ fabulous collection of woollies to
live in, the stunning makeup trends for the romantic season up ahead,
revolutionary workwear trends and so much more. The stores dotting
our shopping malls have been stocked up with fabulous workwear and
we tell you how you can ‘work it up’ for a post-work dinner or a date.
Fashion gets divided into work, whacky and weekend with lots of chic
styles thrown in. Have you got your hands on the hot stuff yet? If not, go
now before the stock flies off the shelf.

The festivities have just begun with Republic Day, Valentine’s
Day, Women’s Day and so much more. We have curated amazing
experiences for you and your beloved this Valentine’s Day. Also, at DLF
Shopping Malls, we’re celebrating Women’s Day amidst fervour with a
lot of exciting events lined up for the ladies. Come and enjoy the exciting
deals we have just for you across our shopping malls.

Pushpa Bector
EVP & Head, DLI Shopping Malls
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RUNWAY STEALS
Give your wardrobe
a makeover with the
trendiest pieces

MAN ABOUT TOWN
Break regulations to
create new
dimensions in men’s
style this winter

ACCESSORIES AHOY!
We hand-pick
accessories you
absolutely need

this season

MAKEUP FIXES

Tricks of the trade for
flexible makeup that
work at work and at play

LET’S GET
OFFICIOUS!

Workwear or glam-
wear? Well, this season,
we merge the two

NOT A CHILD’S PLAY!
Here are a few
suggestions to make
sure your little one is
party ready this season

SWORD OF HONOUR
DLF is the only organisation
to win 11 Sword of Honour
awards in a single year!

CELEBRATING
WOMEN

Gurgaon came together
to applaud and acclaim
the work of mothers
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FASHION NOTES

HOT LOOKS FOR
THE COLD MONTHS

A trench coat, a
bright plaid or a
wild print, this
winter let your
inner diva sizzle!

ashion has gone bold and strong in the #MeToo era.
Women are dressing up to feel more self-assured
and confident. Power is coming across in head-to-toe
animal prints, in a nod to the fighting spirit of the 70s.
Some are going calmer, the classic way, with coats and
tweeds, playing up the bright checks or the solid greys.

The emphasis is not on hiding, but shinning through the
jargon; holding out on your own.

trend 4 jan/mar

trend 5 jan/mar

MANGO

23,590, available

at DLF Mall of India
and DLF Promenade

ZARA
32,490,
available at DLF
Mall of India and
DLF Promenade

H&M
32,499, available at
DLF Mall of India

THE WILD SIDE

This winter, fashion is going wild over animal prints! From leopard

ZARA
. . . 32,490,
to zebra and from tiger to snake, wild stripes and spots are the available at DLF
rage, showcasing independence and power. If you don’t want to gsg g{g:f;:g:
go all-wild, throw on a solid coloured coat and accessorise with

minimal statement pieces.
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2 23,990,
E

available at DLF
Mall of India and
DLF Promenade

MANGO

%3,590, available

at DLF Mall of India
and DLF Promenade
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Checks never fail. Small or OTT, woven or
printed, checks are classic. This season, break
the norms of wearing checks and flaunt them
in bold vibrant colours and balance with colour
blocking in other pieves. For example, pick a
solid shirt or a top or a trouser if the blouse in
is checks. Accessorise whimsically!

trend 6 jan/mar

R
\\\9‘

ZARA

37,990, available at
DLF Mall of India
and DLF Promenade

H&M
1,499, available at
DLF Mall of India

ZARA

%3,990, available at
DLF Mall of India and
DLF Promenade

ZARA
3,990, available at PROMOD
DLF Mall of India and Price on

DLF Promenade request,
available at

DLF Mall of
India and DLF
Promenade

: PROMOD

Price on request,
available at DLF Mall of
India and DLF Promenade

trend 7 jan/mar
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ZARA

¥5,990, available
at DLF Mall of /

India and DLF

Promenade

gy

MANGO i T, -

31790, available at e e
DLF Mall of India
and DLF Promenade

ZARA
3,990, available
at DLF Mall of
India and DLF
Promenade

[ 50y
TWEED-LE-OO

Herringbone or houndstooth, pick your favour-
ite tweed texture and exaggerate your winter
look! This season, tweeds are hyper-elegant
with a new-found attitude. Opt for the classic
grey and brown or pick one in a pop colour.

Image courtesy: Massimo Dutti

GAP

34,999, avail-
able at DLF
Mall of India

COVER STORY
32,990, available
at DLF Mall of
India and DLF

Promenade




FASHION NOTES

MANGO
5,990, available
at DLF Mall of India
. k. and DLF Promenade
ZARA y d A
35,490, available F S
at DLF Mall of
India and
DLF Promenade

ZARA

36,990,
available at
DLF Mall of
India and
DLF Promenade

FRIDAYS

Call them varsity, bomber or aviator... smart, casual
short jackets are a staple in every man’s ward-
robe. This season, play with prints and textures.

Step out and opt for oversized anoraks or parkas
with OTT fireman pockets!

MANGO

16,990, available
at DLF Mall of India
and DLF Promenade

Break regulations
1o create new

dimensions in

men’s style this
winter

SUPERDRY
Price on request,
available at DLF
Mall of India

i utti
Image courtesy: Massimo D

en are breaking norms this season. Classic menswear
pieces are being reinvented with extra large shoulders,
padding, fireman jackets, layering and loads of confi-

dence. Sportswear is still in but with chic accents. The

limelight is on sharp tailoring, premium fabrics, bright

ARMANI
prints and rainbow shades.

EXCHANGE
13,790,
available at DLF

Mall of India and
DLF Promenade
%
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FASHION NOTES
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Coats are going over-sized this winter. Layer
them with bright scarfs and flaunt the shade of
the season, brown. Padded shoulders, square

pockets and overlapping collars... In trend are
also caps: warm and cozy.

MANGO
316,990, available

at DLF Mall of India
and DLF Promenade

ARMANI EXCHANGE

%21,000, available at

DLF Mall of India and
trend 10 jan/mar

DLF Promenade

212,990, available at
DLF Mall of India and
DLF Promenade

ZARA
212,990, available at
DLF Mall of India and
DLF Promenade

GAP
34,999, available at
DLF Mall of India

GANT

Price on request,
available at DLF

Mall of India and
DLF City Centre

trend 11 jan/mar

BROOKS BROTHERS
12,000, available at
DLF Mall of India
ZARA
34,490, available
at DLF Mall of

India and DLF
Promenade

GAP

%3,999, available at
DLF Mall of India

’ 0
MANGO

Price on request, available
at DLF Mall of India and
DLF Promenade

Sey yes
COZYING UP

Oversized knitwear in bright shades is the
rage this season. This sensible and cozy trend
is good from all angles. They add colour and
lend a chic vibe with oodles of comfort. Pair
them with a smart pair of tailored trousers!

mage courtesy: Zarg

GAP
%3,999, available at

DLF Mall of India

S, "‘—“"_’:
ZARA R e
34,490, available at

DLF Mall of India
and DLF Promenade
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THE BEST OF BRITISH 10 YEARS
FASH ION OF DLF PROMENADE
Join us for 10 weeks of festivity,

as we celebrate a decade
of fashion, food and fun.

7th Dec’ 18 - 17th Feb’ 19

NO\X/ OPEN | #promenadeturns10
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ACCESSORIES

ALDO

%10,999, available at
DLF Mall of India and
DLF Promenade

MASSIMO DUTTI
11,990, available at
DLF Mall of India

Soul
DEAL

37,990, available at
DLF Mall of India and

Q' DLF Promenade

Brogues, chelsea boots, oxfords or
a pair of sturdy classic boots... this
winter men will step out in style. The
focus is on comfort, performance with
a hint of glamour!

ZARA

6,990, available at
DLF Mall of India and
DLF Promenade

ZARA
36,990, available at

DLF Mall of India and
DLF Promenade

trend 15 jan/mar

ZARA

31,990, available at
DLF Mall of India and
DLF Promenade

ZARA
1,990, available at
DLF Mall of India and
DLF Promenade

H&M
6,999, available at
DLF Mall of India

SCARFITIVITY

Scarves are everywhere and
cab be worn with just about
everything. Creativity with
scarves are at a all time high.
The royal accessory is all set
to become a mass favourite, so
do not miss out on the trend
and keep the chill away with

some cool scarves.

MANGO
1190, available at
DLF Mall of India and
DLF Promenade

MASSIMO DUTTI
33,590, available at
DLF Mall of India

H&M
3699, available
at DLF Mall of India

H&M
%7,999, available at
DLF Mall of India

MANGO
5,590, available at
DLF Mall of India and
DLF Promenade
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Don’t be safe with your bling / s
this season. Go asymmetrical,

layered or pick bold numbers 1/
in geometric forms. Jewellery

is being inspired by clothing S

2ARA trends!
1,290, available at
DLF Mall of India and
DLF Promenade
ACCESSORIZE

32,800, available at
DLF Place Saket

ZARA

%990, available at DLF
Mall of India and

DLF Promenade
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trend 16 jan/mar

CHARLES & KEITH
8,799, available at
DLF Mall of India and
DLF Promenade

H&M
¥2,690, available at
DLF Mall of India

ACCESSORIZE
3,250, available at
DLF Place Saket

ZARA
37,990, available at
DLF Mall of India and
DLF Promenade MANGO
5,590, available at
DLF Mall of India and
DLF Promenade

Have you waiting the entire
year to slip into a pair of boots?
Thankfully, this winter, fashion
gurus want you to take risks...
From sequinned uggs to high-
heeled beauties and from
ankle-high classics to thigh-
high conversation-starters...
boot it up now!

MASSIMO DUTTI
212,590, available at
DLF Mall of India

ZARA
9,990, available at
DLF Mall of India and
DLF Promenade
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BOBBL BAOWN
BOBBI BROWN
Price on request,
available at DLF
Mall of India

KIKO MILANO
Price on request,
available at DLF

CLINIQUE

Price on request, available
DLF Mall of India and DLF
Promenade (Sephora)

/

Mall of India and =

WAR PAINT
STRATEGIES AT

THE WORK PLACE

Tricks of the trade for flexible makeup that work at work and at play

DLF Promenade

/

©000000000000000000000000000000000000000000000000000000000000000000000000000000000

go out in the evening. So,
how to achieve the perfect
balance? We put together
a handy guide of the nine
most important dos and
don’ts of makeup rules at
work. Follow them and you

can never go wrong!

Deg, cund, dlon T

Use a little bronzer under
1 eyour foundation and blend
it well. This will give you a sun
kissed subtle dewy glow, and
take away any sign of the day’s
tiredness. Another upside of this
trick is that it works like magic
after work too. The glow works
well for that dinner date.

2 Try sticking to neutral, or
eblush shades in lipsticks
at work, though reds are quite

ork place makeup is a tricky INGLOT
area. You do too little, you ?1,350, DLF Mall
of India and DLF
look too bare. You overdo Promenade
and chances are you will
be called the “makeup
queen”. What’s adds to i
the challenge is that often
we have no option but to ! . Y
tweak our formal face to &"ﬁg} !

THE BODY SHOP
%625, available at
DLF Mall of India, DLF
Place Saket and DLF
CyberHub

INGLOT

acceptable too. But pinks

work the best for most Indian
complexions. Keep the reds for
a power meeting, where you
need attention. If you don’t get
time to wipe your lips clean
and apply another shade, stash
a glittery gloss in your work
drawer. Swipe it on once you
are off and you will be ready for
the after-work party. A neutral
gloss is the best; will look good
on its own as welll

1,650, DLF Mall
of India and DLF
Promenade

KIKO MILANO
Price on request,
available at DLF
Mall of India and
DLF Promenade

THE BODY SHOP
%895, available at
DLF Mall of India, DLF
Place Saket and DLF
CyberHub

3 Keep fake lashes at bay,
eyou do not want to distract

colleagues and other co-workers
with exaggerated eye makeup.
Instead, coat your lashes with a
smooth layer of mascara; they
will look naturally elongated and
make you look elegant.

Go easy on the eye shadow
4oat work; overdose of eye
shadow can be disastrous. Use
little amounts of earthy tones and

. ISILT
KIKO MILANO |AVIIETR

Price on request,
available at DLF
Mall of India and
DLF Promenade

Double Wear
All-Day Glow

ESTEE LAUDER
Price on request,

ESTEE LAUDER
Price on request,
available at Sephora,
DLF Mall of India and
DLF Promenade

ESTEE LAUDER

available at Sephora,
DLF Mall of India and
DLF Promenade

BOBBI BROWN
Price on request
available at DLF
Mall of Indie

BOBBI BROWN

Price on request,

available at DLF
Mall of India

little amounts in gold highlights for a

brush through your hair and let your

glow. Keep an eye shadow palette of  locks shine.

pinks handy and use a little on your

ESTEE LAUDER Price

on request, available at
Sephora, DLF Mall of India
and DLF Promenade

Little: Black: Liner

-
"] ek Spiak Fin Ulbes i

BOBBI BROWN
Price on request,
available at DLF
Mall of India

classy, and do not interrupt your work.
They are great for your date too,
you would want to bring out your

lids after work. A little touch-up goes
a long way.

A simple blow-dry is the best
5 e option for a workday. Stay away
from complicated hairdos; these are
time consuming, and require main-
tenance, and you do not want to get
distracted from work because of your
hair. Just before stepping out, run a

6 Avoid going dark on your eyes

natural beauty.

ethey are great for parties but no

for work or a date.

At office, do not opt for vibrant
7ocolours or externally attached
nail enhancements. Keep them well
manicured short and go for nudes
and elegant colour options; they
make your hands look elegant and

Do not go near any frosted or
8.g|ittery makeup products for your
office look. They are just inappropriate
and distracting.

9 Contouring and strobing can be
ealluring techniques but they are not
necessary for work, or a casual date.

O




FASHION NOTES

trend 21 jan/mar

Photographer:Vikram Rathore
Stylist: Tanishq Malhotra
Styling assistants:Baani & Saumya
On cover & opening spread:DJ Paroma
Models: Anna, Amen
Hair & Makeup: Sultan Khan

Workwear or glam-wear? Well, this
season, we merge the two. Here’s
how you can jazz up your formal
look yet not look like you’'ve come
to office to party! And then grand
V-day look is here too...

Top a pretty
pleated wine tea
length skirt with a
crisp white shirt for
your daytime duty
and as soon as
the sun sets, this
velvety rose pink
Jjacket atop your
ensemble gets
you ready for the
dinner date that
awaits!

On Paroma:

Shirt, 2,999,
COVER STORY
Shrug, 3,999,
ONLY

Skirt, price on
request,

MARKS & SPENCER

Q

For more looks, log onto LUKOUT  Download the Lukout app today! | & AppStore




Dinner reservations
check, boss updated
check, flowers and
champagne check.
Quick wardrobe
change, check. If you
are headed for your
Valentine’s Day din-
ner right from work,
then this V-neck
blue sweater is the
ideal option to swiftly
switch mode from
workwear to dinner
wear. Keeping it cool
and casual and yet
extremely stylish.
She could simply
add a neck scarf to
her colour blocked
outfit and look
prepped for her Val-
entine’s Day dinner.

On Anna:

Top, 32,999,
TOMMY HILFIGER
Jeans, 32,599,
FOREVER 21

Coat, 37,999,
MARKS & SPENCER
Neck tie, price on
request,
FOREVER 21

Bag, 5,999,
STEVE MADDEN
Earrings, %1,999,
CALL IT SPRING

On Amen:

Shirt, 4,355,

CALVIN KLEIN
Sweater, 34,999,
TOMMY HILFIGER
Pants, price on request,
CALVIN KLEIN

For more looks, log onto LUKOUT Download the Lukout app today!

trend 22 jan/mar




A pastel hued
shirt with your box
pleated skirt is
perfect for a day
filled with meet-
ings. Top your
ensemble with
bright red coat for
that extra special
meeting after you
clock out of work.

On Anna:

Skirt, 3,290
MARKS & SPENCER
Shirt, 23,490
COVER STORY
Jacket, 5,450
COVER STORY
Footwear, ¥7,999
ALDO

Bag, 37,999
CHARLES & KEITH
Sunglasses, 1,499
ALDO

Earrings, price on
request
PANDORA

trend 24 jan/mar

V
For more looks, log onto LUKO

Your work day
schedule is
choc-a-block and
you've got your
formal best on but
you simply cannoy
miss the custom-
ary Valentine
dinner with your
significant other
half, then carry
that dapper dinner
jacket to don once
you have ticked
the last meeting
off your to-do list
for the day.

On Amen:
Blazer, price on
request
MINIZMO
Shirt, price on
request

GANT

Trouser, 37,999,
GANT

Shoes, 713,999,
JOE SHU

A

A

F

£ Download on

‘ 7 GETITON
load the Lukout app today! P Googeray N & App Stor
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trend 27 jan/mar

Striped pants with
a monotone shirt is
great for your work
day but to transform
it into an interest-
ing and an on-point
look for the even-
ing, top your outfit
with a jacket in the
same stripes as the
trousers.

On Anna:

Shirt, 3,599
TOMMY HILFIGER
Trousers, 33,999
ONLY

Jacket, 3,999
ONLY

Footwear, 9,999
CHARLES & KEITH
Bag, price on request,
CHARLES & KEITH
Ring, 599

JEWEL KART

Sharp meets cool
in this stylish look
where he adds
this well cut blazer
to his look. Sharp
during the day
and cool for a
Valentine night on
the tiles.

On Amen:
Shirt, 23,299,
BEVERLY HILLS
POLO CLUB
Pants, price on
request

CALVIN KLEIN

‘l‘ Blazer, price on
- d request

MINIZMO

Bag, ¥13,999,

DA MILANO
Footwear, 9,990,

- J ' JOE SHU
mal — | | f-" L :

Download the Lukout app today! P> GoogiePlay
. S |
3 ~A

& Appstore . For more looks, log onto L




FASHION NOTES

Colour blocking

is a sure shot way
of ensuring you
stay fashionable
through your work
day and into the
after hours. For
the day, this bright
yellow ruffled
dress and by the
evening, if married
to this pink hued
jacket, you've got
a match made in
heaven!

On Anna:

Dress, 34,999,
MARKS & SPENCER
Trench coat, 8,999,
MARKS & SPENCER
Footwear, price on
request

MELISA

Earrings, 3999,
JEWEL KART

This monochrome
one piece will take
you through the
day stylishly and
will bring you to
your candlelight
dinner effortlessly
when topped with
this geometric
print jacket.

On Anna:

Dress, 38,999,
TOMMY HILFIGER
Cape, 32,499,
FOREVER 21
Bracelet, price on
request
PANDORA
Earrings, 3999
JEWEL KART
Footwear, 37,999
ALDO

For more looks, log onto LUKOUT 1k '

trend 28 jan/mar




trend 31 jan/mar

Fretting about
what to wear to
that special V-Day
date? Opt for this
mustard cowl neck
dress and team

it up with a shim-
mery brazer with

a staement belt to
complete the look.

On Paroma:

Dress, 23,999, ZARA
Blazer, 34,999, ZARA
Earrings, price on
request

PANDORA

Velvet nights are
in order this V-Day.
Go bold with this
perfect blazer and
trouser set that will
doubleup as your
workwear and as a
date night saviour.

On Paroma:
Blazer, 33,999
ZARA

Pants, 33,999
ZARA

Glasses, 1,999,
CALL IT SPRING
Footwear, 7,999,
CHARLES & KEITH

: v
@& AppStore For more looks, log onto LUKOUT




500+
CATEGORIES

STORIES RETOLD

STORES

FIRST FLOOR, DLF MALL OF INDIA

NOW IN
DLF MALL OF INDIA, LOWER GROUND FLOOR

FOLLOW US @THEANCESTRYSTORE



FASHION NOTES

A CHILD’S PLAY!

They may be S in size but XXL in style! Let’s glam-up the tiny-tots

Image courtesy: H&M

tars on her party dress. Sequins on his jacket. She follows Suri
Cruise, while he likes Prince George. As celebrity youngsters
step out in style across the world, it's no longer simple to dress-
up your child in anything. Here are a few suggestions to make ZARA

sure your little one is party ready this season. 1,690,
available at

DLF Mall of

India and

DLF Promenade

trend 34 jan/mar

f' Py GAP
( ¥3,499, available at
DLF Mall of India

H&M
v 2999,
available at
DLF Mall of
India

TOMMY
HILFIGER

Price on request,
available at DLF
Mall of India and
DLF Promenade

TOMMY HILFIGER
Price on request,
available at

DLF Mall of India and
DLF Promenade

trend 3 5 jan/mar

GAP H&M
32,299, 31,499,
available at a;/aila,ble at
DLF Mall of
e DLF Mall of

India

H&M
3299,
available at b
DLF Mall of W
India [

H&M
31,999,
available at
DLF Mall of
India

ZARA
21,790,

available at
DLF Mall of
India and

DLF Promenade

Wi : ZARA

N %690 (each),
available at
DLF Mall of
India and

DLF Promenade
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= ZARA
E 32,490,

available at

DLF Mall of

India and

DLF Promenade



AWARDS

SWORD

DLF is the only
organisation to win
11 Sword of Honour
awards from Brit-
ish Safety Council
in a single year!
And DLF's commit-
ment to maintain-

ing highest global v, \ ‘

safety standards is a9

as strong as ever!

We are extremely pleased to
have been awarded 11 Sword
of Honour awards by British
Safety Council. It is @ moment
of great pride for DLF and
the country as we are the first
real estate company globally
to win 11 Sword of Honour
awards in a single year. Being
recognised for setting global
benchmarks reaffirms our
commitment to ensure that
our workplaces have the
highest health and safety
standards.

Mr Shriram Khattar
Managing Director,
Rental businesses, DLF Group

SWORD O HONOUR WINNERS:

1. DLF Mall of India, Noida
. DLF Emporio Mall, Delhi
. DLF Promenade Mall, Delhi
. DLT Place Saket Mall, Delhi
. DLF Office Complexes, Gurugram
(17 office buildings)
. DLF CyberHub, Gurugram
DLF Centre, Delhi
Multi-Level Car Parking in DLF Capitol Point &
DLF South Square
9. DLF Cyber City, Hyderabad
10. DLF IT Park, SEZ, Kolkata
11. DLF IT Park and City Centre, Chandigarh

U1 = W

=p}

0 =1

he Oscar of health and safety, the Sword of Honour is
the highest honour in health and safety management.
Awarded by the British Safety Council, it recognises
the demonstration of excellence in management of
health and safety standards. And DLF, the largest real
estate company in India, has bagged 11 Sword of Hon-
our awards in a single year for its properties across
the country.

Being the pinnacle of recognition in the health, safety
and environmental management, the Sword of Honour
comes with the highest level of commitment towards
occupational safety. A company has to achieve a 5-star
rating (or a 92 per cent score) in the British Safety Coun-
cil’s health audit scheme to even qualify for the award.
Then, the organisation must demonstrate to an inde-
pendent panel of experts that it excels in health and
safety management across their various businesses.

With over 70 years of achieving sustained growth,
delivering customer satisfaction and pioneering innova-
tions across offices and retail, DLF is one of the coun-
try’s most respected brands today. This recognition has
only fueled DLF’'s commitment to maintain the highest
standards in occupational health and safety manage-
ment across all commercial and retail spaces across
the country.

Winning other accolades by ET NOW

1. DLF Mall of India, Noida -Retail property of the year

2. DLF CyberHub-Smart project of the year
3. DLF CyberHub-Most admired shopping mall

4. DLF CyberHub-Best integrated marketing campaign

of the year

5. DLF Mall of India, Noida-Green Building project of

the year

Our star achievers (ET NOW):

1. Pushpa Bector, EVP and Head, DLF Shopping Malls-

Woman Super Achiever in the shopping malls sector
2. Harshvardhan Singh Chauhan, Central Head of
Marketing, DLF Shopping Malls- Marketer of the Year
3. Himanshu Sharma- DLF CyberHub- Marketer

of the Year

We have always focussed on
the provision of an end-to-
end customer experience.
The most important factor

here is the provision of
safety. We are extremely
proud that the British Safety
Council has awarded us
the Sword of Honour which
reaffirms our commitment to
providing the highest health
and safety standards in all
our shopping malls and
retail spaces.

Pushpa Bector
EVP and Head,
DLF Shopping Malls



Gurgaon came together to applaud
and acclaim the work of mothers that
set the perfect example for their

() I I l e I l children with creativity and
entrepreneurship

-An event by GurgaonMoms

HINA AMJAD: FINE THREADS

An enterprising woman, Amjad spent a couple of
decades in the corporate world, before she forayed
into something she was deeply passionate about.
The idea of launching her own fashion label, Fine
Threads, was born with a commitment towards
responsible designing, to cater to women who are
confident and quality conscious.

WE BELIEVE THAT
AUTHENTICITY AND
ELEGANCE NEVER GO
OUT OF STYLE. THAT'S
WHY, OUR CLOTHES ARE
FOR THE INTELLIGENT
YET MODEST WOMAN
OF TODAY

MALVIKA MATHUR: LABEL EESHAV

She was born in a close-knit joint family in a small
yet beautiful town called Shikohabad in UP. After the
completion of her Master’s degree in Political Sci-
ence, she also completed a diploma course in Busi-
ness Administration from the University of California.
Even though she has no formal education or training
in fashion designing, she manages to craft beautiful
designs with her creativity drawing inspiration from
varied colours, warmth and love of our country.

EVENTUALLY ALL MY
HARD WORK AND
EFFORTS GAVE BIRTH
TO MY DESIGNER
LABEL EESHAV, WHICH
IS NAMED AFTER

MY KIDS EESHA

AND AARAV

Malvika Mathur : Label Eeshav

L . T
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1

KAMALPREET DHALIWAL — THE MOONBROCH ATELIER
Moonbroch is the brain-child of Kamalpreet Dhaliwal, who
is a NIFT Delhi alumnus and has been in the leadership
teams of prominent global corporates. The Moonbroch At-

| AM PASSIONATE ABOUT
TRANSFORMING LIVES
THROUGH DESIGN. |
BELIEVE EVERY WOMAN
IS EMPOWERED WITH HER
OWN UNIQUE BLEND OF

Kamalpreet Dhaliwal :
The Moonbroch Atelier

elier is an eclectic fashion brand offering timeless classics
and contemporary designs, including luxurious wedding
specials, evening gowns, cocktail dresses, classic Indie
and fusion festivewear and power game office formals.

‘ 6 THE BRAND STRIVES
. TO BRING THE ULTIMATE
. SHOPPING EXPERIENCE TO

EXTRAVAGANCY, LUXURY
& FEEL GOOD FACTOR
TO EACH AND EVERY
CREATION

ZAYN by Swati Sood Seth

ZAYN: SWATI SOOD SETH

Swati Seth, the creative head behind Zayn, is a fashion
graduate from NIFT, Delhi, and is also holds a Masters
diploma holder in Merchandise Management from the

ALL ITS CLIENTS BY ADDING

SENSUALITY AND INTELLECT

London College of Fashion. Passion for clothes and dress-
ing up people have always interested her and she started
working towards her dream at a very young age, which
has now materialised in the form of the label ZAYN.

ASEESHA IS DERIVED
FROM ASEESHA
SAKSHI (MEANING:
WITNESS OF ALL),
AND REFERS TO
NEW CREATIVITY

Sakshi Jain:
Aseesha

ASEESHA BY SAKSHI JAIN
Aseesha was established in 2016 out of love for culture,
fashion, heritage and precious elements of mother nature. co-owner of the brand is acredited with a Doctorate
The purity associated with the values of the lotus synced in Finance.

well with the creative ideology of Aseesha’s founders and
hence it became the face of the brand. Sakhshi Jain is the

Hina Amjad : Fine Threads

trend 38 jan/mar
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Member ITC’s hotel group

AVISH STAYS.
DCATIONS.

CLUBSHITC

ENRICHING REWARDING EXPERIENCES

i
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~Let Fortune

mEcrayons

Bringing Beijing’s
flavourful street food
to Gurgaon!

NOW OPEN

Cyberhub, Gurgaon

BY THE CHINA KITCHEN

MAKE A RESERVATION:
+91 7838957888

www.tckrestaurant.com

tckbythechinakitchen

@tckbythechinakitchencyberhub

by_tck



Mdhall February 8 - Propose Day
Truffled Strawberry Crumble

Cooking time- 40 minutes
for the love OffOOd Serves 4 Ingredients
) ) 500g: Strawberries, hulled
Nothing impresses a person more than a good meal. So, 50g: Sugar

for this Valentine’s Day, we offer you four yummy treats 25 g grownd almond
Truffle oil to drizzle

100 gm: instant oats
1tsp: baking powder
75 g: butter, cold, diced

100 g: almond flakes

February 7 - Rose Day

Rosewater Panna Cotta 11tsp: cinnamon powder
Cook Time: 30 minutes + chill overnight 75 g: Demerara sugar
Serves- 4-5 Dried edible rose petals, to garnish
February 9- Chocolate Day

Ingredients Method MAYAN HOT CHOCOLATE
1 cup heavy cream Put strawberries (stem and green leaves removed) Preparation Time- 2 min
2 tbsp sugar into a pie dish, sprinkle sugar and ground almond Cooking Time- 8 min
3 tsp unflavored powdered gelatin with a drizzle of truffle oil. Give the dish a good Serves- 4
1tbsp cold water shake to mix all the ingredients.
1/3 cup mascarpone cheese 1. For the crumble topping; put instant oats and Ingredients :
3 tsp rosewater 1tsp baking powder in a mixing bowl and rub 1/4 cup water
1 drop of pink food colouring in cold, diced butter between your thumb and 4 tablespoon maple syrup
Rose syrup to serve fingers. It should resemble a rough, pale catmeal. 4 tablespoon cocoa powder
Dried edible rose petals, to garnish Stir in the almond flakes and 1tsp cinnamon pow- 11tsp vanilla extract

der and demerara sugar with a fork. 1/2 tsp ground cinnamon
Method 2. Tip this over the strawberry mixture 1/4 tsp cayenne pepper
1. In a heavy bottom saucepan, bring the 3. Set the dish on a baking sheet and bake in a 1/8 tsp salt
cream and sugar to a slight simmer until preheated oven at 200 degrees C for 30 minutes. 4 cups Full fat Milk
the sugar has melted. 2 tablespoon Foodhall Chocolate
2. In a separate bowl, sprinkle gelatin in Ganache
cold water and let it rest until the gelatin . _ _ _ :
becomes slightly dissolved. February 14 — Valentine’s Day . b R {Hl o i (/4 Method
3. Add cream and sugar to the gelatin Make this Valentine Day extremely special for your Al i i P W : ' 1. Whisk together water, maple syrup,
4. Add mascarpone cheese and mix loved one with a special Blue Ribbon Gift Hamper from : o s A =1 & e R R cocoa powder, vanilla extract, cinnamon,
5. Add rosewater and food colouring Foodhall " | B { o A ) cayenne pepper,
6. Strain the mixture into ramekins. Chill LA AR —— o ' and salt in a medium saucepan over me-
in the fridge overnight. Hall of Fame : gl . .3 _ ‘ dium heat and bring to boil.
7. To unmold the ramekin, run a sharp Perfect for celebratory moments = 3] P = LS AL 2. Reduce heat and slowly whisk in a little
knife around the ramekin and then put An assortment that’s perfect for the connoisseur with a . E —— P _ : LIS Milk to the above chocolate milk and stir
the ramekin in a bowl of hot water for a versatile palate. This hamper will guarantee a unique dining ¥ - ‘ o=l ' ; ) to completely incorporate the milk;
few seconds. Turn it over into a plate with experience. 3 - A == S . L 3. Then whisk in remaining milk and stir
rose syrup. Decorate with rose petals. = : : ,‘ : i ; 3 3 . well to completely combine.

Foodhall specials: Pink peppercorn & chives cream cheese, el - L4 | = : ASTELL ' 4. Add Chocolate ganache and whisk well

Locations: Foodhall@Two Horizon Center | Sicilian sweet olives, red ginger & saffron candle, trio of cit- -l . - | to mix the contents well.

Foodhall@The Chanakya | Foodhall@DLF rus jam, truffle cheese, castello camembert, truffle mustard, - g A 5. Heat for about 5-8 minutes. Pour into
Promenade | Foodhall@DLF Place fresh mixed berries, Lindt Swiss Thins, Chandon Rose. . & \ ST - LT mugs and enjoy!
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evening

DLF Shopping Malls has added a new flavour to the culinary sector

with the first ever edition of the Food Excellence Awards

LF Shopping Malls has always been
the pioneer when it comes to redefin-
ing the shopping sector. This season,
DLF Shopping Malls offered a platform
to honour excellence in the culinary
field with the first-ever edition of

the Food Excellence Awards at DLF
CyberHub.

The awards were divided into popular
choice and critics awards. The latter
were assessed by an eminent panel
comprising accomplished gastro-
nomes such as Sourish Bhatacharyya,
senior food critic and co-founder, Tast-
ing India Symposium, Bhargavi Naidu,
head of institutional sales, United

Theobroma received the Best Bakery and Desserts
award from Vishal Bharti from DLF Golf
Country Club

-

The Best Healthy Cuisine Restaurant award went to
Go Gourmet

8 HO PP T2
I

The Pra Pra Prank team collected the Best Bartenter Burma Burma received the award for the Best Vegetarian
award for Ankit Singh, presented by Bhargavi Restaurant from Harshavardhan Singh Chauhan, Central

Naidu, Head Of Institutional Sales, United Breweries Head of Marketing, DLF Shopping Malls

Comorinreceivedthe honour ofthe Standout Concept The Best Healthy Cuisine award being given by Sourish
of the year from Sriram Khattar, MD Rental Business, Bhattacharya, Co-founder-Tasting India Symposium
DLF Group

The Best North Indian Food award went to Dhaba Estd  Pushpa Bector, Executive Vice President & Head,
1986, Delhiand was presented by Muckth Dograa, AVP& DLF Shopping Malls at the event
Centre Head of DLF Place, Saket

Ashish and Joy from
Whisky Samba &
Wine Company and
Marut Sikka from
Delhi Club House
were presented with
the Restauranteur of
the year award by
Sriram Khattar,

MD Rental Business,
DLF Group and
Pushpa Bector,
Executive Vice
President & Head,
DLF Shopping Malls

Siddharth Natu, AVP & Centre Head-DLF
Promenade, bestowed Big Chill Café with the
Best All Day Café Award

Ashwini Chaudhry & Lalit Ahlawat received the
award for Popular Mascot, for DLF CyberHub

The Drunken Botanist received the Best Debut award from Pushpa Bector, Executive Vice
President & Head - DLF Shopping Malls
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- ! : The Chef of the year award was bagged by
- &‘/{‘”’”—' F - i Anahita Dhondy, SodaBottleOpenerWala

AWARDS

Food excellence glittering award night The anchors of the night, Cyrus Sahukar and Anusha Dandekar

DLF CyberHub

The Chef of the year award was bagged by
Ansab Khan, Burma Burma

THERE WERE OVER
Whisky Samba was adjudged as the Best Banaaras Paan received the Best Food Pop—-Up 2 OO F&B E NTlTI ES
Nightlife Venue Kiosk award, presented by Dev Besoya- AVP
Operations, DLF Mall of India WH O PARTICI PATE D’
: AND THEY WERE
RahulSingh, PresidentNRAI&Founder,Beer Caféreceivedthe awardfor Outstanding K- g |2 . = - : ’ =% ASS ESS E D ACROSS
Contribution, F&B Industry jointly presented by Sriram Khattar and Pushpa Bector [ ] i : X / 2. . - ¥ Fa: Ik ‘“-.T' e 14 DI FFERE NT

AWARDS ! o i 1 _‘ Lk A r ‘ . 1 _' 1 ; ‘-‘- AWARD CATEGORIES

o
F@&D
Lareliuy

AWARDS

Breweries and Pushpa Bector,
executive vice-president and head,

E’@D : A3 "-‘"‘ P f : DLF Shopping Malls.

AWARDS
There were over 200 F&B entities

who participated, and they were
assessed across 14 different award
categories. The awards were finally
The after party sure seemed to be a lot of . .
fun with everyone having a galatime ~ D€Stowed based on multiple inputs
from the jury, business perfor-
mance of individual brands, global
. consumer ratings over the web,
Comorin bagged the

The winners were all smiles at the star-studded event Yum Yum Cha was awarded with the Best Pan Asian Restaurant award res - Standout Concept of consumer votes and operational
by Amit Midha, VP Operations & Cluster Head, DLF North India — / b 2 the year award excellence and safety.




HAPPENINGS

\Awl\IINE%/]]]EgTFUL -‘ _ :'; NS Little bundles of joy & huge bowls

of happiness are now at

Delicious food packed with wonderful flavours is noth- DLF Promenade

ing less than art. The food aficionados got together in
the first ever celebration to honour and award the best DLF Promenade celebrates

World leader in live entertain-
ment Cirque du Soleil arrived
at DLF Promenade with their
43rd original show BAZ-

ZAR. Giving a glimpse of the
spectacle, the joyful troupe of
acrobats showcased

their talent.

0
=
T inthe F&B business. The DLF food excellence awards its 10th anniversary with a bo- e
A= were held at the iconic DLF CyberHub in Gurugram on nanza where mega shoppers (.l,-" )
o , breezy winter night. With the who’s who of DLF group will be treated to free gifts for uwl, o
'g and some of the biggest players from the industry, the 10 weeks to commemorate . " | 3 L
star-studded event saw awards being distributed to the the 10 years of the mall. The : i
O winners in 14 different categories. festivities will continue till the - ’ - R D‘_F PROMENADE
L_IL end of March. ) o sl VASANT KUNJ
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