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confident, embracing individuality, 
and discovering routines that work 
for you. Our debut beauty issue 
arrives with a special double cover 
in collaboration with Tira Beauty. On 
one hand, there is the charming and 
fast-rising star Ahaan Panday, a fresh 
face who is rapidly becoming one 
of the most exciting young talents. 
While on the other hand, we have the 
ever-stunning Kareena Kapoor Khan, 
whose beauty, glow, confidence, and 
star power have made her an icon for 
decades. Together, they represent 
two generations of beauty and style.

Inside, you will find tips on 
choosing the right foundation 
shade with insightful advices from 
Anu Kaushik and learn how to 
master monsoon-proof make-up 
with Guneet Virdi. We also look at 
the season’s top hair treatments and 
break down celebrity-inspired looks 
for Indian skin tones with Arti Nayar. 
Furthermore, Shishir Mehta explains 
the basics of fragrances, from notes 
and concentrations to application. 

To wrap up, we have put together a 
beauty basket of monsoon-friendly 
products and cult favourites that 
belong in every vanity kit. We spoke 
to passionate content creators and 
asked them to share the products, 

routines, and rituals they swear by. 
But men are not forgotten either, as 
grooming gets its own dedicated 
section for them, this issue. 

Monsoon-friendly fashion is just 
as important for us. We focus on 
wardrobes designed for unpredictable 
weather and curate pre-festive fashion 
and gifting ideas for the upcoming 
Raksha Bandhan. 

We also talk about beauty from the  
inside out. The issue explores protein-
rich foods and immunity-boosting 
drinks that support your skin and 
overall health, showing how feeling 
good and looking good go hand 
in hand.

Whether you are updating your beauty 
collection, looking for a new signature 
scent, refreshing your monsoon style, 
or seeking inspiration for the festive 
season, these pages are here to guide 
you to look and feel your best all 
season long.
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Dear Shoppers,

When the rain starts to pour, it is time 
to change up our beauty routines. We 
trade full-coverage foundations for 
lighter options, focus on controlling 
frizz, choose fresher fragrances, and 
give our skin some extra care. That is 
why we are thrilled to bring you the 16th 
edition of DLF Malls TREND and our 
very first ‘Beauty Special’ issue.

Beauty has evolved beyond simply 
looking good—it is about feeling 
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The first step of make-up often begins with finding the right 
foundation to even out the skin and create a smooth base. 
Yet choosing the perfect one can be surprisingly complicated. 
According to celebrity make-up artist Anu Kaushik, “The right 
formula should seamlessly blend into the skin, enhance your 
complexion naturally, and feel almost invisible rather than 
heavy or mask like.”

UNDERSTANDING UNDERTONES  
Before buying a foundation, it is important to understand 
your undertone, as it significantly affects how a shade looks 
once applied. Kaushik explains that undertones generally 
fall into three categories: Warm, Cool, and Neutral. Warm 
undertones are best complemented by foundations with 
yellow, peachy, or golden bases. Those with cool undertones 
should opt for rosy, pink, or blue-based formulas that help 
balance the complexion. Neutral undertones, which sit 

between Warm and Cool, tend to work best with balanced 
beige shades that are neither overly yellow nor pink. 

But skin type plays an equally important role in choosing 
your foundation. For dry skin, hydrating and serum-based 
foundations help maintain glow and prevent make-up from 
clinging to dry patches. Oily skin types generally benefit 
from water-based or mattifying formulas that control shine. 
Sensitive skin requires extra attention to ingredients and 
potential irritants.  

COMMON FOUNDATION MISTAKES 
One of the biggest mistakes shoppers make is choosing 
a foundation lighter than their natural skin tone. Another 
is testing shades on the hands rather than the face. “The 
perfect foundation should disappear, blending into your skin 
without leaving a visible line between the face and neck,” 
she explains. She recommends testing along the jawline and 
checking shades in natural daylight. Foundations can also 
oxidise over time, so it is best to wait a few minutes before 
deciding. “If the foundation immediately looks grey or dull, it 
is most likely the wrong undertone or shade for your skin.” 

OCCASION-BASED FOUNDATION GUIDE 
For daily wear, lightweight and breathable formulas tend to 
look fresher and feel far more comfortable on the skin.  

Special events, weddings, and evening functions often 
require foundations with longer wear and stronger 
coverage. Occasion make-up needs to withstand humidity, 
sweating, long hours, and camera flash while still looking 
smooth in photographs. 

Anu Kaushik shares how to find the perfect 
foundation shade for your skin tone. 

Picking the Right 
Coverage

THE PERFECT 
MATCH

For every day make-up, go for 
lightweight and breathable 
formulas usually look fresher and 
feel more comfortable on the skin.
For special events like weddings 
or evening parties, opt for a 
foundation that lasts longer and 
offers more coverage to hold 
up against humidity, sweat, 
long hours, and camera flashes, 
while still looking flawless in 
every picture.

MAYBELLINE  
Dream Fresh BB Cream 
Price: ₹429
Available at:  
Tira Beauty, DLF Avenue 

CHARLOTTE TILBURY 
Airbrush Flawless 

Foundation
Price: ₹5,100 
Available at:  

Nykaa Luxe,  
DLF Mall of India

SMASHBOX  
Halo Healthy Glow 
Tinted Moisturiser

Price: ₹3,690 
Available at:  

Sephora,  
DLF Mall of India

FENTY BEAUTY 
Eaze Drop Blurring Skin Tint 

Price: ₹4,150  
Available at: Tira Beauty,  

DLF Mall of India

NARS
Natural Radiant Longwear 
Foundation
Price: ₹4,800 
Available at:  
Sephora, DLF Mall of India
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With monsoon season here, a few smart updates to your beauty routine can go a 
long way. Humidity and sudden rain force make-up to fade faster than usual, so the 
focus should be on products that last. Waterproof mascara, smudge-proof eyeliner, 
transfer-resistant lipstick, and a lightweight foundation are your best allies right now. 
The idea is not to use more, but better.
Miniso’s Bowknot Queen Foundation, available in Natural, Peach, and Pink, is a 
strong seasonal pick—hydrating, high-coverage, and long-wearing, with SPF40 PA+++ 
protection and the added skin benefit of around 2% Niacinamide and 1% Hyaluronic 
Acid. Whether you are heading for a long day at work or straight into an evening 
gathering, it keeps your base looking fresh through rain and humidity alike. 

When the forecast is unpredictable, great make-up 
should hold up beyond a mirror check.

PRETTY FOR 
THE POUR

2026 Grooming Essentials: 
DO’S 
• Use a lightweight tinted moisturising sunscreen for hydration, 
sun protection, and light coverage. 
• Choose a sweat-resistant sunscreen, allow it to absorb 
properly, and reapply using sticks or mists as and when needed. 
• Gently blot excess sweat and oil with a tissue or blotting paper. 
• Use a make-up fixer or setting spray to help extend wear time. 
DON’TS 
• Overlayer skincare and make-up products. 
• Use heavy foundations in humid weather. 
• Skip sunscreen on cloudy days. 
• Rub your skin when make-up starts to break down. 

Guneet Virdi 
Make-up Artist  

and Beauty Influencer

TREND TALK
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RARE BEAUTY
True to Myself Natural 

Matte Longwear 
Foundation

Price: ₹4,900
Available at: 

Sephora,  
DLF Mall of India 

MINISO
Bowknot Queen  

Foundation
Price: On Request

Available at:  
DLF Mall of India 

ANASTASIA 
BEVERLY HILLS

Impeccable Blurring 
Second Skin Matte 

Foundation
Price: ₹5,200
Available at: 

Tira Beauty, DLF Avenue

ARMANI BEAUTY
Lip Maestro Velvet Liquid 
Lipstick-524-Rose Nomad
Price: ₹3,700 (6.5ml)
Available at: 
DLF Promenade

HUDA BEAUTY
Easy Bake Loose Powder-

Banana Bread
Price: ₹3,250
Available at: 

Nykaa Luxe, DLF Mall of India

M.A.C
Powder Kiss Nude Lip 

And Cheek Mousse-
Date Maker

Price: ₹3,100 (5ml)
Available at: 

DLF Promenade

BOBBI BROWN
Long-Wear Gel Eyeliner
Price: ₹2,550
Available at: 
DLF Promenade 

KYLIE COSMETICS
Natural Blur Powder 

Foundation-5N
Price: ₹3,600 (10g)

Available at: 
Sephora,  

DLF Mall of India

Scan to explore
ARMANI BEAUTY
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We often look to our favourite stars for make-up inspiration, 
whether for a wedding, a special occasion or simply refreshing 
an everyday routine. But have you ever recreated a celebrity 
look only to feel something was not quite right? Sometimes it 
is your face shape; other times, your skin texture or type. All of 
these factors shape the final result.

Celebrity make-up artist Arti Nayar puts it plainly. “Make-up 
placement differs depending on the face’s shape you are 
working with... not just shapes, but also skin types and textures. 
Whether it is a celebrity-inspired or fashion-inspired look, you 
have to adapt it to suit your skin type and face shape.” She adds, 
“It is very important to understand your face and its structure, 
whether it is heart-shaped, oval, or round. You need to know 
where to place the make-up in order to lift the face and give it 
structure. Placement is very important.”

Small adjustments in contouring, blush placement, highlighting, 
and eye make-up can make a noticeable difference. While 
Kareena Kapoor Khan has a heart-shaped face, Katrina Kaif an 
oblong face, Janhvi Kapoor an oval face, and Sonakshi Sinha a 
round face, make-up is never a one-size-fits-all formula.

Take Kareena; known for her naturally defined 
cheekbones, she requires a softer approach to sculpting.  

“I make sure that the blush sits on the apples of the cheeks and 
moves upward because she has very strong cheekbones and 
does not need much contouring,” says Nayar, opting instead for 
a fresh, flushed finish with soft pink tones.

For Sonam Kapoor, the approach shifts. “She has very sharp 
features and beautiful skin. I like to create a little more structure 
with contouring blended upward, and concentrate the blush on 
the apples of the cheeks. She also has stunning lips, so I always 
enhance her lip shape with a lip pencil before applying lipstick.”

With Katrina Kaif, Nayar focuses on lifting through the brows. “I 
like to keep the eyebrows stronger and brushed up so that they 
create a lifting effect. When you have hooded eyes, always start 
with eye contouring and then build your make-up around it.”

For rounder face shapes, strategic contouring becomes the 
key. “We keep the contour stronger along the jawline and lift 
it towards the ears and temples. The blush is placed slightly 
higher rather than at the centre of the cheeks, so the overall 
look appears more lifted.”

Celebrity looks are a great reference point—but understanding 
your own face’s shape, features, and skin type is what truly 
makes a look work for you. 

Celebrity-inspired make-up may look effortless, but the secret to success 
lies in adapting it to your unique face shape and skin type. 

Bollywood’s 
Loved Looks
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Key Takeaways  
• Heart-shaped faces: Apply blush on the apples of the cheeks and blend upward to 

enhance a natural cheekbone structure and create a lift. 
• Round faces: Strong contouring along the jawline, temples, and forehead helps create 

definition. Place blush slightly higher on the cheeks rather than in the centre to achieve 
a lifted appearance. 

• Square faces: Use softer contouring and blending around the jawline and cheeks to 
balance angular features and create a more refined finish. 

• Oblong faces: Fuller, brushed-up brows help visually lift the face and add balance to 
facial proportions. 

• Hooded eyes: Always create an eye contour first and build the eye make-up around it 
to add depth and definition. 

Arti Nayar 
Celebrity Make-up Artist

TREND TALK
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As the essence of rain sets the mood, now is the perfect time to boost your skin 
and spirits. Enjoy smooth textures, fresh scents, and small treats that make daily 
routines feel special. Whether you need a quick boost before you leave the 
house or want to spend an evening just for yourself, these picks are here to add 
comfort, confidence, and a touch of glamour to your season. A little glow can 
make any gloomy day feel brighter. 

Everything you need for a little extra care 
and glam before it starts pouring.

RAINY DAY 
RITUALS

MURAD
Retinol Youth Renewal 

Night Cream
Price: ₹8,875 (50ml)

Available at: 
Nykaa Luxe, DLF Avenue

KIKO MILANO
Skin Tech Serum 
Hydrating Booster
Price: ₹1,990 (30ml)
Available at: 
DLF Mall of India

ETUDE SOONJUNG 
10-Free Emulsion 
Moisturizer
Price: ₹1,350
Available at: 
Tira Beauty,  
DLF Mall of India

INNISFREE 
Green Tea Ceramide 

Milky Toner
Price: ₹1,378 (160ml)

Available at: 
Nykaa Luxe,  

DLF Mall of India

JUICY CHEMISTRY
Organic Deodorant Stick
Price: ₹599
Available at: 
Nykaa Luxe, DLF Avenue

L’OCCITANE
Verveine (Verbena) 
Hand Cream
Price: ₹1,050 (30ml)
Available at: 
DLF Promenade Scan to explore

INNISFREE

LAURA MERCIER
Almond Coconut Honey Bath
Price: ₹6,550 (250ml)
Available at: 
Tira Beauty, DLF Mall of India

ESTÉE LAUDER
Advanced Night Repair 
Synchronized Multi-Recovery 
Complex Serum
Price: ₹6,500 (30ml)
Available at: 
Tira Beauty, DLF Mall of India

CHARLOTTE TILBURY 
Life Changing Lip Mask
Price: ₹3,717 (0.37g)

Available at: 
Nykaa Luxe, DLF Avenue

BENEFIT COSMETICS
The Porefessional Deep 
Retreat Pore Clearing 
Clay Mask
Price: ₹2,050 (30ml)
Available at: 
Sephora,  
DLF Mall of India

LANEIGE
Bouncy & Firm Serum
Price: ₹3,250 (50ml)
Available at: 
Tira Beauty,  
DLF Mall of India
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Men’s definition of self-care has had a quiet but powerful transformation. Skincare, 
beard care, and protection from India’s unforgiving climate are now approached 
with real purpose. “Men are no longer seeking treatments only for special 
occasions—they are investing in long-term skin, hair, and body health as part of their 
lifestyle,” shares Dr Geetika Mittal Gupta, medical director and founder of ISAAC Luxe. 
Social media, expert voices, and homegrown brands have shifted the conversation entirely.  
”We continue to see strong demand for hygiene and maintenance procedures such 
as laser hair reduction, PRP for hair restoration, and HydraFacial as regular grooming 
essentials. However, there is a noticeable shift towards aesthetic treatments that 
enhance facial structure and skin quality,” she further adds. Overall, today’s Indian 
man is looking for subtle, natural-looking enhancements that help him look healthier, 
fresher, and more confident. Here is our handpicked edit of men’s must-haves, chosen 
with more than a little love for good looks done right. 

From skincare to beard styling, today’s Indian men 
are embracing grooming as a long-term investment 

in confidence, well-being, and personal presence. 

THE NEW 
GROOMING 

CODE  

THE BODY SHOP
Maca Root & Aloe Softening 
Shaving Cream
Price: ₹1,415 (200ml)
Available at:  
DLF Mall of India

JO MALONE LONDON
Cypress & Grapevine 

Cologne Intense
Price: ₹17,900 (100ml)

Available at: DLF Promenade

SCHWARZKOPF 
PROFESSIONAL
OSiS+ Mess Up Hair Styling 
Matte Paste
Price: ₹1,100 (100ml)
Available at: Tira Beauty,  
DLF Avenue

FOREST ESSENTIALS
Light Hydrating Facial Gel

Price: ₹1,875 
Available at: DLF Promenade

CLINIQUE FOR MEN™
Face Wash
Price: ₹3,200 (200ml)
Available at: DLF Mall of India

O3+
ALPHA MEN D TAN Sunscreen
Price: ₹399 (50gm)
Available at:  
Nykaa Luxe, DLF Avenue

THE ORDINARY
Caffeine 3% + Escin 
Face Serum
Price: ₹750 (30ml)
Available at:  
Sephora,  
DLF Mall of India

CLARINS
Hydra Essentiel Night Cream

Price: ₹3,900 (50ml)
Available at:  

Nykaa Luxe, DLF Mall of India

DIOR
Sauvage After-Shave Balm

Price: ₹7,200 (100ml)
Available at: 

DLF Promenade

Scan to explore
JO MALONE

“The modern Indian man’s skincare shelf in 2026 should be centred around consistency rather 
than complexity. Instead of using whatever is readily available, men are increasingly adopting 
personalised, science-backed routines tailored to their skin concerns.”
2026 Grooming Essentials:
• Gentle cleanser suited to the skin type • Broad-spectrum sunscreen (SPF 50) • Retinol or 
retinal-based night treatment • Chemical exfoliants (such as AHAs or BHAs) • Peptide-based 
serums or moisturisers • Under-eye formulation • Hydrating moisturiser

Dr Geetika Mittal Gupta 
Medical Director and founder, ISAAC Luxe

TREND TALK
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There is a new Bollywood entrant in town, and he is rewriting the rules. With his 
effortless charm, boy-next-door appeal, and Gen Z style, Ahaan Panday has become one 
of the most talked-about young faces in Indian cinema. While audiences were impressed 
by his performance in his debut film Saiyaara, it is his off-screen persona that is helping 
shape his growing pop-culture influence.  

Whether he is spotted in relaxed airport looks, experimenting with contemporary fashion 
or simply showing up with social media authenticity, Ahaan represents a generation 
that is far more comfortable expressing itself. Rather than fitting into the traditional 
image of a Bollywood hero, his appeal comes from being relatable, confident, and 
unapologetically himself.  

But his new role as the beauty brand ambassador for Tira Beauty’s June 2026 campaign, 
“YOU. MORE THAN ANYTHING.”, is redefining beauty norms. Portraying a new 
opinion where he is comfortable with skincare, conscious grooming, and self styling 
as extensions of personality rather than performance. Speaking about his association 
with the brand, in an official press release, Ahaan said, “For me, grooming and skincare 
are about feeling confident and comfortable. It is exciting to be associated with a brand 
like Tira that is opening up beauty to everyone and encouraging people to embrace every 
version of themselves.” He further shared on Instagram, “There is so much to pick from 
in the world of beauty, but I have always liked figuring it out for myself.”  

With Tira Beauty’s latest campaign “YOU. MORE THAN ANYTHING.”, Ahaan Panday 
becomes one of the first few male beauty brand ambassadors in India.

The New Face Of 

Inclusive 
Beauty  

Scan to explore
TIRA BEAUTY
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In August 2023, as a part of its “For Every. You” campaign, 
Tira onboarded a dynamic duo, Kareena Kapoor Khan and 
Suhana Khan, as the powerful faces. While the ever-so-gorgeous 
Kareena continues to be a brand ambassador, by signing a male 
celebrity ambassador, Tira became one of the first beauty retail 
platforms in India, signalling a more inclusive approach to beauty.  

The inclusion of a male ambassador also reflects a wider 
cultural shift: men are no longer passive observers in the beauty 
conversation. Instead, they are active participants shaping it. 
From skincare routines that prioritise barrier repair, hydration, 
and SPF, to subtle grooming rituals like tinted balms, fragrance 
layering, and facials—men’s beauty is no longer a niche.  

Tira is also increasingly bringing technology-led innovations to beauty 
retail and shopping. From shoppable videos and virtual try-ons 
to personalised recommendations and fragrance finders.  In store, 
the experience is equally immersive, featuring smart mirrors, skin 
analysis tools, sample vending machines, interactive community 
walls, personalised gifting stations, brow bars, dry hair service 
stations, and private skin consultation rooms. 

On Tira, men can explore a growing selection of 
grooming and skincare brands, including SKIN1004 
Madagascar Centella Hyalu-Cica Water-Fit SPF 50+ 

PA++++ Sun Serum, The Ordinary Natural Moisturising 
Factors + Beta Glucan, Jo Malone London Lime Basil 

& Mandarin Body And Hand Wash plus Jo Malone 
London Myrrh & Tonka Body Creme Intense,  

K18 Leave-In Molecular Repair Hair Mask, Clarins Men 
Super Moisture Balm, CLINIQUE For Men Charcoal 
Face Wash, Caudalie Vinotherapist Lip Conditioner, 
Tom Ford Ombre Leather Eau de Toilette, CeraVe HA 

Water Gel Face Moisturizer, and more.
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We have 

all fallen in love with 
a fragrance at the counter, 

only to wonder why it vanished 
so fast. The answer lies in the formula. 

“The differences between Parfum, Eau de 
Parfum (EDP), Eau de Toilette (EDT), and Eau de 

Cologne (EDC) primarily come down to fragrance oil 
concentration. This mix determines how long a scent lasts, 

how strongly it projects, and how it develops on the skin over 
time,” explains Shishir Mehta, Managing Director & Founder, Scentido 

Niche Perfumery. 

Understanding these percentages becomes especially important during the Indian 
summer. While many people gravitate towards bright citrus and aquatic scents when 

the temperatures rise, Mehta notes that not every fresh fragrance is built for humidity. 
“In hot and humid Indian weather, light aquatic, citrus, and fresh aromatic fragrances tend 
to perform best. However, high heat and humidity can cause delicate fresh notes such as lemon, 
bergamot or lavender to evaporate quickly, sometimes within an hour,” he further explains. The solution, 
according to him, is to look beyond the opening notes. “The most effective fragrances for these conditions combine 
a refreshing opening with strong, long-lasting base notes like vetiver, musk, amber, or sandalwood, allowing the scent to 
remain noticeable and balanced throughout the day.” 

However, fragrances can be applied to the skin, clothing, or hair, and each surface affects their performance according to Mehta. 
“Applying perfume directly to the skin allows your body heat to activate the fragrance, helping the scent evolve naturally 

throughout the day.” For best results, he recommends, focusing on pulse points such as the wrist, neck, behind the ears, 
and inner elbows. He also suggests applying perfume to clean, moisturised skin to improve longevity.  

If your goal is purely to make the scent last, clothing often wins. However, not all fabrics are perfume friendly. 
Silk, satin, and certain synthetic materials can stain or get damaged when exposed to fragrance oils and 

alcohol, but work best on cotton, denim, wool, and other sturdy fabrics.  

Ultimately, finding the right fragrance for summer is not just about buying a stronger 
perfume. It is about understanding concentration levels, choosing notes 

that suit the climate, and knowing exactly where to spray for 
maximum and lasting impact.  

The FRAGRANCE Dictionary
From

 perfum
e concentration to application techniques, here’s how to make your scent last through the season.

CHANEL
Chance Eau Tendre Eau 

De Parfum Spray
Price: ₹16,750 (100ml)

Available at: 
Chanel, DLF Promenade

1. PACO RABANNE
1 Million Parfum

Price: ₹10,600 (100ml)
Available at:

Nykaa Luxe, DLF Avenue

2. TOM FORD
Eau De Grey Vetiver  

Eau De Parfum
Price: ₹10,300 (50ml) 

Available at:  
Sephora, DLF Mall of India

3. VERSACE
Yellow Diamond EDT

Price: ₹7,200 (50 ml)
Available at: 

Sephora, DLF Mall of India

4. CLINIQUE
Happy™ For Men

Cologne Spray
Price: ₹9,450 (100ml)

Available at: 
DLF Mall of India

THAMEEN
Unisex Bohemian 
Infusion Eau de Parfum
Price: ₹26,300 (100ml)
Available at: 
The Collective,  
DLF Mall of India

SHISHIR MEHTA 
Managing Director 
& Founder, Scentido 
Niche Perfumery

KAYALI, Freedom Musk 
Santal | 34 (EDP)
Price: ₹8,600 (50ml) 
Available at: 
Tira Beauty, DLF Avenue

Parfum  
(Extrait de Parfum) 

Oil Concentration 
20–40%

Richest 
longest-lasting

Eau de Toilette  
(EDT)

Oil Concentration 
5–15% 

Lighter, fresher, ideal 
for everyday use

Eau de Cologne 
(EDC) 

Oil Concentration 
2–5%

Refreshing but  
short-lived 

Eau de Parfum  
(EDP) 

Oil Concentration 
15–20%

Balanced longevity 
and wearability 

1 32 4

Scan to explore
SCENTIDO 

NICHE 
PERFUMERY
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Gurugram’s next lifestyle address is almost here, and it is 
bringing a lineup that gives you plenty of reasons to step out. 
Set to open in DLF5, DLF Summit Plaza will bring together 
retail, cafés, dining, cinema, and services under one roof, with 
anchor brands including Ogaan, Freshpik, PVR, DLF Thrive, 
and Levo. Think of it as the kind of place where a quick plan 
can very easily turn into a full day out. You may walk in for one 
thing and leave with a new outfit, a beauty restock, a coffee 
in hand, dinner plans made, and movie tickets booked. That is 
exactly the charm DLF Summit Plaza is bringing to Gurugram.

A big part of what will make the destination stand out is its 
thoughtfully curated mix of brands, with several making 
their debut in Gurugram. Among the names arriving in the 
NCR for the first time are Ridhiee Suuri, Basanti, Bluorng, 
Kate & Oscar, Lush Cosmetics, Alienkind, India Tiffin House, 
Kofuku & Hengbok, Libertario, and Manam Chocolate.

For shoppers, the line-up is giving plenty of reasons to 
dress up, step out, and discover something new. Favourite 
labels such as Shuffling Suitcase, Mulmul, Summer by 
Priyanka Gupta, and Needledust will make DLF Summit Plaza 
a one-stop address for festive dressing and everyday style. 

To complete the look, the jewellery selection will feature 
pieces from Tribe Amrapali and Sangeeta Boochra, as 

well as Amethyst by Rahul Popli, Aukera, IRIS Fine Jewels, 
BlueStone, and Swarovski. Of course, no good shopping 
day is complete without a little self-care moment. Beauty 
lovers can look forward to Nykaa Luxe, Lush, Kama Ayurveda, 
Forest Essentials, The Body Shop, Bombay Shaving Company, 
Dyson, and Sawasdee Spa, all expanding their presence 
at the destination.

And then comes the real test of any great lifestyle destination: 
the food. Whether you are stopping for a quick coffee at Blue 
Tokai, Dori Café, Quick Brown Fox, Got Tea, or Gram Street 
Coffee, or settling in for something more indulgent at Butter 
Hands, Sugar & Spice, Thela by Chaat Walk, Cheesecake & Co. 
or Choko La, the dining mix is designed for every kind of 
craving, from “just a coffee” to “let ’s order one more thing.”

The experience does not stop there. Before your next getaway, 
you will be able to pick up travel essentials from Mokobara 
or Samsonite, browse home and lifestyle favourites like 
Le Creuset, DailyObjects, and Ugaoo, or catch the latest 
blockbuster at PVR INOX.

DLF Summit Plaza is set to become the kind of destination 
people return to again and again, not just because everything 
is in one place, but because every visit will have something 
new to discover. 

DLF Summit Plaza is opening with an exciting line-up of debut 
brands, curated retail, and all-day lifestyle experiences.

These New Openings At  

DLF Summit Plaza  
Deserve A Spot On Your Radar

Leo’s Pizzeria

Sweaty Betty
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FOREST ESSENTIALS
Hair Cleanser 
Bhringraj & Shikakai
Price: ₹1,595 (50ml)
Available at:  
DLF Promenade
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From glossy lengths to frizz-free finishes, healthy hair 
is the new beauty power move.

Beyond the 
Blow Dry
The conversation around hair is shifting from styling to restoration. Across salons, 
treatments such as Hair Botox, Nanoplastia, and Bond Repair therapies are gaining 
popularity for their ability to improve texture, tame frizz, and support overall hair 
health. As consumers become more informed, the focus is shifting beyond quick 
fixes towards long-term maintenance, with greater attention being paid to scalp 
health, hydration, and protection. “Healthy hair is the result of consistent care 
rather than occasional treatments,” says Tiamong Tyler, Creative Director at Tweak 
Salon, noting that customised routines are increasingly replacing one-size-fits-all 
solutions. The trend reflects a growing preference for effortless, polished hair that 
looks healthy, feels stronger, and remains manageable long after a salon visit. 

“Curiosity is where every good hair journey begins. Hair care starts long before styling. 
With increasing exposure to heat, pollution, and stress—the focus is shifting from quick 
fixes to long-term hair wellness. Clients today are far more informed, asking about scalp 
health, hair strength, and preventive care rather than just cosmetic results. The most 
effective routines combine regular cleansing, hydration, nourishment, and protection. 
Understanding your hair’s unique needs is the first step towards achieving healthy, 
resilient hair that looks and feels its best.”

Tiamong Tyler 
Creative Director, Tweak Salon

TREND TALK

K18
Peptide Prep Detox 
Shampoo
Price: ₹3,600 
(250ml)
Available at: 
Tira Beauty,  
DLF Avenue

SCHWARZKOPF
Professional Bonacure Color 

Freeze Treatment pH4.5
Spray Conditioner

Price: ₹1,100 (200ml)
Available at: 

Tira Beauty, DLF Mall of India

AVEDA
Botanical Bond Repair 
Conditioner for Damaged hair
Price: ₹3,500 (200ml)
Available at: 
Nykaa Luxe, DLF Avenue

NEXXUS
Promend Repair Keratinizing 
Deep Bond Treatment Mask 
for Very Damaged Hair
Price: ₹1,999 (200ml)
Available at: 
Tira Beauty, DLF Mall of India

MOROCCANOIL
Molding Cream
Price: ₹2,610
Available at: 
Sephora, DLF Mall of India

Scan to explore
TWEAK SALON
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From bouncy waves to polished updos, one styling tool is all we need for every festive hair mood.

Your Hair’s plus one 
this festive season

If there is one thing that remains constant in beauty, it is change, especially 
during the festive season when every gathering, wedding, or holiday party 
calls for a fresh look. Among those in the know, the Dyson Airwrap i.d.™ 
multi-styler and dryer is a must-have, thanks to its ability to transform hair 
with just a switch of an attachment.

From the return of the ‘90s Blowout and Hollywood Waves to sleek Glass 
Hair and polished Old Money-inspired updos, today’s biggest hair trends 
are all about versatility. With intelligent styling technology and a collection 
of attachments designed for different styling needs, the Airwrap i.d.™ makes 
it easy to switch between trending looks without reaching for a different tool 
every time.

Every great hairstyle starts with the right foundation, and that is where the 
Fast Dryer attachment comes in. It quickly gets hair from wet to damp, ready 

for transformation. On days when a simple blow-dry will do, it steps up, 
making routine care feel like a professional prep.

From there, it is all about creating the look that suits the occasion. Big hair 
is having a major moment—think butterfly layers, curtain bangs or that 
bouncy ponytail perfect for festive selfies. The Dyson Airwrap i.d.™ Large 
Round Volumising Brush is designed to create lift at the roots while adding 
fullness through the lengths, helping achieve that coveted volume with ease.

For those who prefer a sleeker finish, a shiny, healthy-looking hair never 
goes out of style. The Smoothing Brush helps reduce frizz and aligns hair 
for a polished finish, making it a versatile choice for both everyday styling 
and special occasions. Of course, few hairstyles have had a comeback quite 
like the ‘90s Supermodel Blowout. Think volume at the roots, face-framing 
movement, and bouncy lengths that look effortlessly glamorous. 

The Dyson Airwrap i.d.™ 40mm Airwrap™ Long Barrel is designed to create 
loose curls and soft waves that form the foundation of this iconic look.

On the other hand, relaxed, beach-inspired hairstyles continue to trend, with 
Mermaid Waves remaining one of the most sought-after looks of the season. 
The Conical Airwrap™ Barrel features a tapered shape that helps create more 
defined curls closer to the root while maintaining softness throughout the 
lengths, resulting in natural-looking movement and texture. Finally comes 
the finishing touch. For old money buns, elegant twists or sleek updos, the 
Flyaway Smoother helps refine the final look and adds that extra touch of 
polish, ensuring styles appear smooth and event ready.

What makes the Airwrap i.d.™ so versatile is how it meets the demands of 
trending looks, letting users experiment across the festive calendar without 
ever needing a second tool. 

DYSON
Airwrap i.d.™

Price: ₹49,900
Available at:  

DLF Promenade
Scan to explore
DYSON INDIA
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ISHITA KHANNA
“During the monsoon, I prefer keeping my make-up light, 
fresh, and minimal. Instead of full-coverage glam, I use 
concealer only where needed, layer cream products first, 
and lightly set everything with powder for longer wear. 
Waterproof mascara is always a staple, especially during 
humid weather. The goal is to look fresh and polished 
without feeling like my make-up is melting off my face.” 

“My current beauty favourites include the L’Oréal 
Infallible Concealer, Too Faced Powder Blush in Tequila 
Sunset, IDUN Minerals Mascara, Charlotte Tilbury Pillow 
Talk Lipstick, Tower 28 Lip Liner in Check Me Out, and the 
Nykaa Translucent Powder, which is particularly useful for 
setting make-up and controlling shine in humid weather.” 

KOMPAL MATTA KAPOOR
“My go-to look is fresh, natural, and easy to carry through the day. During 
the monsoon, I like to keep my make-up minimal and lightweight with 
a good setting powder—a must for me as it keeps everything in place and 
controls excess shine throughout the day—a soft powder blush, mascara, 
and Dior’s tinted lip balm.  I also swear by the REFY primer, and d’you’s 
gel-based sunscreen, which feels incredibly lightweight, is non-sticky in 
humid weather, and can be used across all seasons. For a natural tint, 
I love the Kay Beauty Crème Blush, and their cushion foundation is perfect 
for quick touch-ups on the go, offering a camera-ready base.”

From signature soft glam routines to holy-grail favourites, step inside the beauty world of your favourite content creators.  

get ready with me:
Creator’s Beauty Edition

We have all been there—pausing mid-scroll to zoom into a make-up reel, wondering how 
their skin always looks that fresh, glowy, and effortlessly put together. From signature soft 
glam looks and everyday make-up routines to the skincare products they swear by, beauty 
creators have reshaped the way we discover looking good. What was once a world of glossy 
magazine pages and backstage exclusives has now become GRWM videos. 

Whether it is decoding their monsoon-proof skincare routine, discovering the lip combo they 
wear on repeat, or finding the one product that permanently sits in their make-up pouch, 
we spoke to some of the industry’s favourite creators for a closer look inside their beauty 
world—complete with insider recommendations, everyday rituals, and the make-up bags 
we have all secretly wanted to open. 

CHARLOTTE TILBURY
(Matte Revolution)
Pillow Talk Lipstick

Price: ₹3,650
Available at: 

DLF Mall of India

KAY BEAUTY 
Full Coverage Cloud 
Cushion Foundation 
Price: ₹1,599 (14g)
Available at: 
Nykaa Luxe, DLF Avenue

TOO FACED
Cloud Crush  
Blush-Tequila Sunset
Price: ₹2,650 (4.8g)
Available at: 
Tira Beauty, DLF Avenue

DIOR 
Addict Lip Glow Lip Balm

Price: ₹4,400
Available at: 

DLF Promenade
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SAMAIRA SANDHU
“During the monsoon, I believe less is more when it comes to 
make-up. The humidity in India makes heavy, layered make-up 
feel uncomfortable, so I prefer using minimal product—just a little 
concealer and lightly setting it with loose powder. This helps the skin 
look fresh while ensuring the make-up does not melt or feel heavy if 
you sweat. I also tend to gravitate towards matte textures during this 
season and avoid overly glossy products.  

Skincare is equally important—always remove your make-up 
thoroughly, cleanse with a gentle face wash, and soothe the skin after 
spending time outdoors. I often recommend using aloe vera gel as 
a cooling treatment to help calm and refresh the skin after exposure 
to heat and humidity.” 

SANA GROVER
“My monsoon beauty routine is very low maintenance. I stick to 

lightweight, dermatologist-approved skincare and avoid layering 
too many creamy products since my skin gets oily very quickly 

during humid weather. For make-up, I love fresh, effortless, 
clean-girl soft glam energy. I like keeping the base lightweight, 
with the Chanel Les Beiges Water-Fresh Tint, as it gives the 

prettiest natural-skin finish. For cheeks, I mostly prefer 
powder blushes and bronzers over cream products, so 
my make-up does not melt or get too runny throughout 

the day. The Guerlain Terracotta Blush and Benefit Hoola 
Bronzer are my favourites—you can never go wrong with them. 

And when I want a more natural flushed look, I use Benefit Benetint 
on both my cheeks and lips. A waterproof yet lightweight mascara is 

also a must. I use the Clinique High Impact Waterproof Mascara.”

A glimpse of make-up artist Samaira Sandhu’s 
work that brings out the best version of every 
woman with her soft glam looks

BENEFIT 
COSMETICS 
Hoola Matte 
Powder Bronzer
Price: ₹1,681 (2.5g)
Available at: 
Sephora,  
DLF Mall of India

CHANEL
 Les Beiges 

Water-Fresh Tint
Price: ₹6,550
Available at: 

DLF Promenade

17 BEAUTY EDIT •  JUL-SEPT 2026

 IN FOCUS 

16-17 Influencers_SH.indd   1716-17 Influencers_SH.indd   17 09/07/26   8:17 PM09/07/26   8:17 PM



A stylish guide to mastering effortless 
rainy-day style.

Wet Weather 
Wardrobe

The pitter-patter of rain against the 
windows, the petrichor, and waking up to 
cleaner skies—there is something magical 
about monsoons in the city. But while the 
season romanticises everything around 
us, getting dressed for it can be quite a 
task. Monsoon fashion in India is all about 
strategic survival dressing: think waterproof 
footwear, breathable fabrics, quick-dry 
silhouettes, and pieces that can survive 
surprise downpours, humidity, and puddles.   

The sticky weather officially means it is 
time to push skinny jeans, heavy fabrics, 
and full-length trousers to the back of your 
wardrobe. And instead, lean into airy, easy 
silhouettes that do not cling when humidity 
hits. While wearing our favourite flats 
might be what we want, a slight platform or 

chunkier sole will save you from splashing 
through waterlogged streets. Men, this is 
also your cue to retire suede and leather 
shoes temporarily in favour of options that 
will not get ruined.

When it comes to fabrics, linen and cotton 
are your best friends this season. For 
women, strappy dresses, relaxed co-ord 
sets, skorts, and tank tops are perfect. 
Add an oversized shirt over a tank for that 
effortless look. Men can never go wrong 
with tailored shorts, breezy cotton shirts, 
relaxed-fit linen trousers, and oversized tees 
paired with practical sneakers or rubber-
soled loafers. And if you are still staring at 
your wardrobe, wondering what actually 
works for this weather, do not worry—we 
have got you covered. 

FOREVER NEW
Selena Ruffle 
Shoulder Maxi Dress
Price: ₹11,900
Available at: 
DLF Promenade

ZARA
100% Linen Regular Fit 

Bermuda Shorts
Price: ₹2,950
Available at: 

DLF Mall of India

NICOBAR X  
RAJESH PRATAP SINGH

Langur Polo
T-Shirt-Brown & Light Grey

Price: ₹6,500
Available at: 

DLF Mall of India

BIRKENSTOCK
Bron-Tan Leather Slip On Sandal

Price: ₹5,490
Available at: DLF Promenade

MICHAEL KORS
Isa Fan Large Tote Bag
Price: ₹42,000
Available at: 
DLF Avenue

CHARLES & KEITH
Large Ivanna Canvas Striped 

Tote Bag - Butterscotch Yellow
Price: ₹12,999
Available at: 

DLF Mall of India
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TED BAKER
Women Yellow Sheakon 
Clear Vinyl Icon Tote
Price: ₹8,500
Available at: 
The Collective,  
DLF Mall of India

ZARA
Striped Wide-Leg 
Trousers
Price: ₹2,950
Available at: 
DLF Promenade

INC.5
Womens Golden Casual 

Embellished Round Toe Ballerinas
Price: ₹3,890
Available at: 

DLF Mall of India  

NICOBAR
Eva Dress-Black 
& White Printed
Price: ₹6,750
Available at: 
DLF Avenue

UNIQLO
Premium Linen Pants

Price: ₹4,990
Available at: 
DLF CyberHub

MASSIMO DUTTI
Slim Fit 100%  

Linen Shirt
Price: ₹7,250
Available at: 

DLF Mall of India

CROCS
Classic Ballet-Quartz

Price: ₹4,495
Available at: 

DLF Promenade
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Raksha Bandhan is never really just about the gift. It is about the moment your sibling 
unwraps it, the smile that follows, and the memory that quietly settles in. Rooted in 
tradition and threaded with affection, this festival has always been a celebration of 
the most enduring bonds we carry through life. And yet, the right gift has a way 
of making that moment even more beautiful.

Think beyond a box of mithai this year and opt for something that feels both 
thoughtful and lasting. A delicate piece of lightweight jewellery makes for an 
effortlessly elegant gift. In contrast, something rooted in tradition—a hand-crafted 
keepsake or an artisan piece—strikes just the right note for a sister. For brothers, 
think sleek accessories, or something he would never quite buy for himself. The best 
Rakhi gifts are the ones that feel personal yet timeless, chosen with a little thought 
rather than a last-minute dash. This season, DLF Malls brings together a curated 
selection that goes well beyond the predictable. Because the best gifts are not just 
given, they are felt long after the ribbon has been set aside. 

From trending collection to lasting keepsakes, 
this Rakhi, let your gift say everything that 

words fall short of.

GIFTS TIED 
with LOVEBATEEL

Palm Gift Set
Price: ₹5,580
Available at: 
DLF Promenade

ISHARYA
Ganesha Rakhi Bracelet

Price: ₹2,499
Available at: 

DLF Avenue

ESTELE
Nira Green 

Enamel Hoops
Price: ₹999

Available at: 
DLF MidTown Plaza

PALMONAS
Elegant Textured Cuff Bracelet
Price: ₹4,299
Available at: DLF Avenue

OMA LIVING
Labours of Hercules 

Chess Set
Price: ₹39,995
Available at: 

DLF Mall of India

CARAN D’ACHE
Ecridor Chevron Gilded Ballpoint Pen Gold
Price: ₹31,050
Available at: 
William Penn, DLF Mall of India

Scan to explore
ISHARYA

AMAMA
Basra Cowrie Woven Handheld

Price: ₹12,500
Available at: DLF Mall of India

SWAROVSKI
Sublima Drop Earrings

Price: ₹14,900
Available at: 

DLF Mall of India

MINIZMO
Classic Graphite 
Nehru Jacket
Price: ₹10,999
Available at: 
DLF Mall of India
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A Day 

 in the 

 Blu Life

CHECK IN LOBBY
Step in, drop your bags, and let 
the good times roll. 

ROOMS AND VIEW 
Sink into comfort and wake up to 

picture-perfect airplanes in the sky. 

POOL AND
DRINKS
Make a splash, catch some sun and
sip handcrafted cocktails by the pool.

Authentic Thai and Pan-Asian dining with a contemporary
twist, also featuring Nikkei cuisine.

EVENINGS AT DECK 
OR  SAVANNAH 

DINNER AT THE 
GREAT KABAB FACTORY 

DINNER AT SOY NEUNG ROI 

 For more details,  011-42500500, +91 98734 34545 Or     +91 72900 01435
 Radisson Blu Plaza Delhi Airport, National Highway - 8, New Delhi - 110037

Whisky and cigar bar featuring 25 original 
cocktails and signature happy hours.

Legendary grills and Indian classics served 
in true indulgent style.

Kickstart your day with coffee 
and a dash of people-watching.

LUNCH AT NYC

SPA
Our award-winning spa where therapies 

like Shirodhara, Hot Stone Massage, and
Aromatherapy melt stress away.

A global cuisine restaurant serving international 
and regional delicacies, with indulgent 
Sunday brunches.
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Your skin has been trying to hint at you something for a while. Not through the products you layer on each morning, but through 
every meal you choose, every glass you raise, and every mindful bite you take. The secret to radiant, healthy skin has 

always lived closer to the plates than the vanity, and this season, the conversation around beauty is finally catching up. 
Wellness is no longer a weekend ritual or a New Year resolution. It is a daily, delicious practice. And nowhere is 

this more beautifully expressed than in the food and drink we reach for, season after season.

Monsoon deserves special attention. As humidity rises and immunity dips, a compromised gut does not just 
disrupt digestion; it shows up on your skin and quietly chips away at your resilience. This is the season to 
be intentional, to nourish from within, strengthen your microbiome, and let your plate do the heavy lifting.

Begin your day the right way with immunity shots, those potent little blends of ginger, turmeric, amla, 
wheatgrass, and black pepper, with a special dash of seabuckthorn added by Basil that sets this ritual 
apart. Small in size but mighty in impact, they keep the body’s defenses primed and the gut lining 
strong. Follow that with a cold-pressed or fresh juice or a leisurely smoothie, and you have already 
done something quietly wonderful for your skin before the day has truly begun. Rich in antioxidants 
and natural vitamins, these juices hydrate at a cellular level and show up visibly on your complexion 
over time. Think orange, sweet lime, and berry blends that bring a natural glow; green juices drawn 
from fresh fruits and vegetables offer a gentle, effective detox; and a warm detox tea wraps the grey 
monsoon evening in calm, sustained nourishment.

On the plate, the choices are just as inspiring. A crisp salad layered with seeds, fermented elements, 
and seasonal greens like Burma Burma’s or a generous fresh fruit bowl by Andrea’s Bistro, does more 

than satisfy. It actively supports the gut microbiome, keeping digestion smooth and skin clear through 
the humid months. Protein-forward dishes, whether delicately grilled, poached, or slow-cooked, work 

quietly to repair and restore, giving skin the nourishment it needs to stay firm and healthy. For those 
leaning toward a plant-based table, this season is particularly generous, with hearty lentil or Buddha Bowls, 

and mushroom-led mains that are as deeply flavourful as they are good for you. And then there is the dish 
most synonymous with monsoon itself: soup! Easy on the gut, gentle on the system, and remarkably kind to 

the skin, a well-crafted bowl of warmth by BANNG is perhaps the season’s most honest and comforting act of 
self-care. Beauty from within is not a trend. It is a truth that every thoughtful, delicious bite quietly affirms. Here 

are our handpicked favourites for this season. 

Nourishing dishes and mindful drinks that 
celebrate wellness, hydration, and  

the art of inside-out beauty.

glow on 
THe menu BANNG 

DLF Horizon Plaza

BASIL 
DLF Promenade

BATEEL 
DLF Promenade
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YOU MEE DLF CyberHub

Image Courtesy: You Mee/Instagram
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KIM
IKAI DLF Horizon Plaza 

“There has been a complete paradigm shift in how we look at food over the past few years. 
People are far more aware of proteins, carbs, and the right balance of micro and macro 
nutrients. Today, clean eating has shifted from portion control to choosing the right and  
healtheir food options. That trend is driving superfoods into every category, from meals 
and beverages to even desserts, with ingredients like collagen, Ayurvedic additions, chia 
and flax seeds becoming increasingly common in the industry. Consumers are actively 
looking for these options on a daily basis—it is no longer a luxury, but a requirement for 
a holistic way of living.” 

Ankit Gupta 
co-founder, Burma Burma

TREND TALK

BURMA BURMA
DLF Promenade

SMOKE HOUSE DELI
DLF Promenade

THIRD WAVE CAFÉ 
DLF Avenue

ANDREA’S BISTRO
DLF Promenade
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PERCH DLF Avenue
Image Courtesy: Perch/Instagram Scan to explore

PERCH
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 CUSTOMER ENGAGEMENT 
DLF MALL OF INDIA DLF PROMENADE

DLF CYBERHUB

DLF MIDTOWN PLAZA

 | Chef Table Series 
at COMMONS | 

 | End of Season Sale Party | 

 | Michael Kors Event | 

 | International Yoga Day | 

 | Star Wars X Miniso |  | TIRA Influencer Event | 

 | Kids’ Summer Camp | 

 | Balllad-A silent music festival |  | HUGO Event | 

| Nike Community Run | 

| International Yoga Day 
X Shilpa Shetty | 

| Yoga Day X Chicnutrix | 

| Summer Up X Lifestyle 
Asia Event | 

| Father’s Day X Spezia Bistro, Soultree, Hoppins Candy | 

| Styling Workshop  
at Vero Moda | 

| Zara Brunch | 

| The Late Night Edit | 

DLF AVENUE

 | Ethos Summit Event | 

 | Active Noida 
Anniversary Run | 

 | New Balance 
Relaunch Event | 

 | Kunaaal Wason Nasya 
Band Live Performance | 

 | Active Noida Yoga Day |  | AP X Swatch Launch | 

| International Yoga Day X Dasaprakash, NYKD, Third Wave | 

| Face Yoga X Kama Ayurveda | 
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 UPCOMING EVENTS 

D L F  M A L L  O F  I N D I A

D L F  M A L L  O F  I N D I A

D L F  M I D T O W N  P L A Z AD L F  M I D T O W N  P L A Z A

D L F  A V E N U E

D L F  C Y B E R H U B

D L F  C Y B E R H U B

D L F  P R O M E N A D E D L F  P R O M E N A D E

D L F  A V E N U E

D L F  P R O M E N A D E

JULY AUGUST SEPTEMBER

| BeYOUtiful X MOIN | 
| D&G Beauty Launch Event |

| Active Noida Neon Zumba | 

D L F  A V E N U E

D L F  C Y B E R H U B| Coach Launch Event | 
| Emoji Treasure Hunt | 
| Grand Chess Arena |

| Live Chocolate Atelier |
| IKEA Launch Event |

| Commons Wednesdays Special |
| Independence Day Sale |

| IKEA Influencer Event |
| International Youth Day |

| National Sports Day; Rakhi Edit |

| Rakhi Soiree |
| Independence Day X Arts of India |

| Adidas Pet Collection Launch |
| Athleisure Fest |

| Off-White Brand Launch |

| The Rakhi Edit |

| What’s Hubbing |

| Self-Care x Global Spa Magazine |
| Armani Beauty Monsoon Makeup Masterclass | 
| Bath & Body Works Disney Collection Launch |
| Wellness Evening with Womenpreneur India |

| Armani Beauty Masterclass |
| Bobbi Brown Masterclass |

| Chanel Pop-up: New fragrance launch |

| Chef Series Part 2 at Mahabelly | 
| Heart Health Camp X World Heart Day |

| G.O.A.T Run | 
| Zomato Dining Carnival |

| Fashion Edit | 
| Musical Evenings |

| Rakhi Edit |
| Teej Flea Market |

D L F  M A L L  O F  I N D I A
| Active Noida Pedal Up | 

THE WEDDING TALES 
 ACROSS ALL THE DLF MALLS

D L F  M I D T O W N  P L A Z A
| Fashion Styling Workshop |

| Hair Styling Masterclass X Toni & Guy | 
| Food Creator’s MeetUp X Punjab Grill + YouMee |

| Makeup Masterclass X Nykaa Luxe |
| Table Setting Workshop X Pure Home & Living |
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DLF MALL OF INDIA

DLF AVENUE

DLF CYBERHUB

HORIZON PLAZA

DLF PROMENADE

nomikai
nomikai

(Renovated)

(Renovated) (Renovated)

DLF MIDTOWN PLAZA 
IS NOW OPEN
Scan the QR code to explore more

DLF SUMMIT PLAZA
Opening soon

(Renovated)(Renovated)

(Renovated)
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 NEW STORE LAUNCHES 
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